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Country Overview 
WITH AN EXPORT-DRIVEN ECONOMY, THE INCOME PER CAPITA IS ONE THE HIGHEST IN THE WORLD 


Sweden is one of the largest 
countries in the European 
Union by land mass. 


CAPITAL REGION 
Stockholm Europe 
GDP POPULATION 
$551.0 billion 10,183,175 


Sweden operates under a model 
similar to those of other Nordic 
nations: heavily capitalistic with a 
large percent of spending going 
toward public service. 


GDP PER CAPITA, PPP 
$53,652 


AREA 
450,295 SQ.KM 


With the value of exports amounting to 
about one-third of its GDP Sweden is 

highly dependent on free international 
trade to maintain its living standard. 


Media Consumption Overview 


TRADITIONAL MEDIA IS STILL WIDELY USED, BUT DIGITAL ALSO SITS ON TOP OF THE CHART 


Daily media usage in Sweden 2021, by medium 


Popularity of video content 
ensures that TV leads as the most 
consumed platform in Sweden. 


Social media and digital usage 
accounts for 83% of daily media 
users in the country. 


Radio enjoys daily usage by 76% 
of the population, only a little 
above print media. 


TV Consumption 


ONLINE TV VIEWING IS GAINING MOMENTUM IN SWEDEN 


Average daily television viewing time in Sweden from 2010 to 2021 


— In 2021, the average daily TV time fell 
x” 12. De amounting to 124 minutes. 
People aged 60 years and older watched 
the most TV in 2021, at 272 minutes per 
day. For comparison, 15 to 24-year-olds' 
daily viewing time amounted to only 22 
minutes. 


TV Consumption 


THE MOST POPULAR TV STATIONS IN THE COUNTRY 


Ranking of TV channels in Sweden 2021, by audience share 
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o ΝΕ. * Public television channel svt1 and private 

vas j station TV4 were the most popular television 
j EE -~ channels in Sweden. In 2021, audience shares 
ve P> amounted to 25.8 percent each. 
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TV Consumption 


TOP TV CHANNELS 


SVL1 


SVL2 


SVT1 


SVT1 is a broadcast television station in 
Stockholm, Sweden, providing 
Entertainment shows. As the flagship station 
of Sweden's public broadcasting service, 
Sveriges Television, SVT1 produces and airs 
live events, dramas, comedies, culture, news 
and sports programs. 


SVT2 


SVT2 is one of Sveriges Televison's leading 
channels together with its sister channel 
SVT1. SVT2 has a clear focus on culture, 
society, education and facts. 


TV4 


TV4 is a Swedish free-to-air television 
network owned by TV4 AB. It offers a 
mix of news, sports, drama series, 
soaps, entertainment, current affairs 
programmes, sitcoms, feature films, 
documentaries and phone-in shows. 


Kanal 5 


Kanal 5 (Channel 5) is a Swedish free-to- 
air television channel that was launched 
in 1989. It is established as a popular 
entertainment channel targeting young 
people. It only broadcasts entertainment, 
such as series, movies, reality series and 
infotainment documentaries. 


Radio Consumption 


RADIO HAS SEEN AN INCREASE IN CONSUMPTION IN THE PAST COUPLE OF YEARS 


Share of people who have listened to the radio daily in 
Sweden from 2009 to 2021 


° From 2021, 76 percent of respondents using this 
medium on a daily basis. In 2018, the share was at 
its lowest point in the given period and amounted 
to 61 percent. 


ων 73% 73% 73 
επ 67% επ 68% 6% cm 
E ex mu ο; ° 85 percent of people aged 65 to 85 years listened 
H to the radio on a daily basis. By contrast, the 
- corresponding figure for 15 to 24-year-olds was 62 
5 40% percent. 
2009 2010 2011 2012 2012 2014 2015 2016 2017 2018 2019 2020 2021 


Radio Consumption 


TOP RADIO STATIONS 


Ranking of radio networks in Sweden from 2019 to 
2020, by audience market share 


° The radio stations of Sveriges Radio had the 
largest audience market share among 
Swedish radio networks in 2020, at 51.3 
percent. 


@ Sveriges Radio @ Sauer Media 


NENT Group (previously MTG Radio) @ Radio total 


@ Commercial radio 


Radio Consumption 


TOP RADIO STATIONS 


Pi 


sverigesgadio 


12 


sverigesradio 


Sveriges Radio P1 


P1 is a national radio channel 
produced by the Swedish public 
broadcaster Sveriges Radio (SR). P1 is 
the principal radio channel in Sweden 
for news, community programmes, 
culture, radio drama, debate, science 
and philosophy 


Sveriges Radio P2 


P2 is one of the four main radio 
channels operated by Sveriges Radio 
(SR). It broadcasts music (principally 
classical music and jazz) and also carries 
educational programming as well as 
programmes in minority languages. 


Mix Megapol 


Mix Megapol is a private Swedish 
radio network controlled by 
ProSiebenSat.1 Media AG. The radio 
station has over two million listeners 
per week. The target group is people 
aged between 25 and 45. It plays a 
mix o both old and new hits. 


Print Consumption 


PRINT MEDIA HAS A LOYAL FOLLOWING 


Share of averaged daily consumption of newspaper 


in Sweden from 2009 to 2021 ° Despite the pandemic, according to 


the Swedish Newspaper 
Association, the national and local 
morning newspapers increased 
their overall reader revenues 
slightly in 2020. 


80% 77% 
75% 
73% 
69% — 68x 68x 
66% 67% sx sai 
EL 62x e 50% of Swedes say they trust the 
: s news overall. As elsewhere, trust is 
3 higher in the news media which 
HN includes quality newspaper, but 
JR with unusually low levels of trust in 
news found via social media. 
ü 2009 2010 2011 2012 2012 2014 2015 2016 2017 2018 2019 2020 2021 


Print Consumption 


TOP PRINT TITLES 


=3=-pazxxe Dagens Nyheter 
DAGENS NYHETER. Circulation: 265,000 


Fler tunga bakslag E 
väntar —— A 


Göteborgs-Posten 
Circulation: 138,000 


Dagens Nyheter is Sweden's largest circulating 
quality newspaper. With four distinctive 
sections covering news & opinion, economy 
& business, culture and sport, DN is widely 
respected for the quality of its journalism and 
its ability to set the agenda for news and 
insightful reporting in Sweden. 


Göteborgs-Posten is a major Swedish 
language daily newspaper published in 
Gothenburg, Sweden. It covers local, regional, 
national and international issues. 


SYDSVENSKANS son 
SVENSKA DAGBLADET Svenska Dagblad et Hemlig spaning Ë Circulation: 99,800 


er terrorister -- 


Circulation: 104,188 a = = | | | 
να Sydsvenskan is a daily newspaper published 


in Scania in Sweden. Sydsvenskan is the 
dominating newspaper in the southern region 
of Sweden. 


Svenska Dagbladet abbreviated SvD, is a daily 

newspaper published in Stockholm, Sweden. 
= Its known for providing in-depth coverage of 

— world affairs. 


Digital Consumption 


INTERNET USERS IN SWEDEN INCREASED BY 0.6 PERCENT BETWEEN 2021 AND 2022 


OVERMIEW OF ΤΗΕ ADOPTION AND USE OF CONNECTED 


TOTAL CELLULAR MOBILE 
POPULATION CONNECTIONS 


w. POPULATION va. POPULATION 


Digital Consumption 


MOST- VISITED WE BSITES: SIMILARWEB RAN KING 


LANIUNG OF TME MOST-MSITED WEBS ES ACCORDING TO 34 , BASED ON c WEBSITE RAFC FC 


TMTE LOOM 


YOUTUBE COM 2 2 3 mú 2 νεο 


UCI OCK COM 1 4 9 | š ; B UO CKET SE 


AFTOPNBLADET SE L 4? / vs : SVTPLAY SE 


EP EN SE E v5 191 15 POSNHUUBCOM 


WIPED ORO 3 k #WEDDGT COM 


GOOGE SE 5 A œi Ú HEMMET SE 


NETR K COM 4“ 7 9 3 : M XWDEOSCOM 


WIS 390 D j i3 M TMH 


INS αλλ COM J ο 3 ο) TUTE 


Digital Consumption 


SOCIAL MEDIA USERS IN SWEDEN INCREASED BY 11.2 PERCENT BETWEEN 2021 AND 2022 


MEADUNES FOR SOCIAL MEDIA ADOPTION AND USE | USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS) E Ll 


NUMBER OF SOCAL YEAR-ON-YEAR CHANGE — DARY TIME SPENT YEAR-ON M CHANGEINTIME —. AVERAGENUMBER OF SOOAL 
MEDIAUS ES IN SOCIAL MEDIA USERS SING SOCIAL MED A SPENT U SI SOCIAL MEDIA PLATFORMS USED EACH MONTH 


SOCIAL MEDIA USERS SOCIAL MEDIA USERS SOCIAL MEDIA USERS — OCIAL MEDIA USERS MAE SOCIAL MEDIA USERS 
va. TOTAL POPULATION w POPULATION AGE 13» va. TOTAL INTERNET USERS OTAL SOCIAL MEDIA U SERS va TOTAL S OCIAL MEDIA USERS 
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Digital Consumption 


FACEBOOK IS THE MOST-USED SOCIAL MEDIA PLATFORM, FOLLOWED BY INSTAGRAM 


WHO USE LAOS PLATFORM EACH MONTH 


SWEDEN 
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Tel: +971 4 425 3300 


Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


